THE GREEN ORGANIC DUTCHMAN
INVESTOR PRESENTATION v

%\‘»_E" 000
&Y %
EST. 2012

o &
Irount

L

Unite Organic
|ND|CA ..........................
FiDADS L

> biologique 109

Organic

i ‘ 3 , ' | K/ gy, :
:u::e :::rgl:)is : J ¢ ‘ . - T ‘w% % U lte O rga nic &
S - E - Unite © ‘ : ée biolog : _ INDICA

SR 2012
e el S

Dried Organic Marihuana

Unite Organlc @rcﬂ“\% » Mjgrlhuana séchée biologique 99

INDICA

Dried Organic Marihuana
Mar iologique




DISCLAIMER

Forward Looking Statement
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the United States of America.

Forwardlooking statements are based on certain assumptions and analyses made by the Company in light of the experienceptiod pétustorical trends, current conditions and expected future
developments and other factors it believes are appropriate and are subject to risks and uncertainties. In making theldokivaydtatements included in this Presentation, the Company has made various
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COMPANY HIGHLIGHTS

Establishing ourselves as theeading global organic cannabis brand

L

CERTIFIED ORGANIC

PROCESS

Designed to produce high
guality organic cannabis grown
in living soil with established
proprietary organic growing
techniques and leading-edge

$465,000,000
RAISED TO DATE

intellectual property

°
@

219,000 KG
PLANNED CAPACITY

g Secured exclusive licensing

deals in Canada and select

international markets with
best-in-class technology
with proven in-market
results
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STATE-OF-THE-ART
FACILITIES

1,476,000 sq. ft. hybrid
greenhouses and processing

facilities under construction in

Canada and over 167,000 sq.
ft. planned internationally
across Europe and Jamaica
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LEADING TECHNOLOGY CONSUMER DRIVEN

PORTFOLIO

Focused on providing a suite of

premium consumer preferred

products with various delivery

methods for dried flower, oils

and soon beverages, edibles,
and topical creams

TSX: TGOD | US: TGODF | TGOD.CA

INTERNATIONAL
SCALE
International growth initially
through Jamaica, Denmark,
Poland and Mexico; TGOD
continues to explore additional
international opportunities

A4,

PROVEN MANAGEMENT
TEAM
Experience in executive and
operational management specific

to consumer-packaged goods,
beverages, brand building,
pharma, retail, international

markets and cannabis
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ORGANIC ADVANTAGE

Only certified organic scaled producer in the Industry

Vo g

PREMIUM CONSUMER SAFER
PRICE PREFERENCE PRODUCT
Industry Non- Organic cannabis Exposure to certain
Organic Average of is preferred by chemicals/ pesticides

$10.21 per gramg Vs 61% of medicinal have been proven
$16.51, ora61.7% patients and 50% to have adverse

organic premium of recreational effects on
cannabis consumers healthy
consumerss

ONo chemical s, D - . .
oExtenS|ve gual ity

OWe | ive by the me cutting agents, _ -
values of organic and believe that synthetic additives we are ensuring that our policies, as
clean living is our culture, from or pesticides leads | we continue to grow as a company, _
choosing natural and organic to to safe, are sustainable in n
living with minimal waste and RS, Sl Vs
cannabis 6

protecting the e

(1) CANVASRX
(2) ORGANIC INDSUTRY AVERAGE ON, SK, NS RECREATIONAL SALES
CHANNEL [EXCLUDES SALES TAX, INCLUDES EXCISE TAX]
(3) HILL+KNOWLTON STRATEGIEBRUARY, 2019 ONLINE
SURVEY RESEARCH
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HYBRID FACILITY ADVANTAGE

Purpose built with the environment and sustainable practices in mind

(20 (L

HIGHEST QUALITY LOW COST SUSTAINABLE
Advanced humidity, temperature Lowest power rates, natural light LEED certification standards,
and environmental controls availability & facility automation reusable soil, with lower waste
relative to conventional greenhouses allows TGOD to minimize
. L enables lower costs _ ,
enables operational optimization, environmental impact vs

plant health and product efficacy traditional Cannabis growers
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ANCASTER, ONTARIO FACILITY

The CompBmmreyOos

AT FULL CAPACITY
A 166,000 sq. ft.17,500 KG [by end FY 2019]

DESIGN

A Includes co-gen plant to reduce power costs

A Constructed to Leadership in Energy and
Environmental Design [LEED] standards and expect ; .
certification upon completion . CRUE T

9.8 ~

- R

LICENCES & CERTIFICATIONS

A Approval from Hamilton City Council  to continue
expansion

A Health Canada Cultivation, sales, oil extraction and oil
salesrenewed until 2022
A GMP-EU GMP certification process under way enabling
European exports
INDOOR INDOOR HYBRID TOTAL
GROW GROW GROW
2018
THE GREEN ORGANIC Q22019 Q3 2019
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VALLEYFIELD, QUEBEC FACILITY

Constructing t ltete-wdghedaddgniclcanagiefsctity

AT FULL CAPACITY
A 1,310,000 sq. ft. Hybrid Facility185,000 KG [FY 2021]

DESIGN
A Dual zoned property allows complete vertical integration
including cultivation, R&D and product manufacturing

COMPLETION TRACKING TIMELINE
A Construction initiated [January 2018]

A Breeding facility completed [April 2018]
A Cultivation licence [breeding] [June 2018]

A Pro-Cert Organic Certification [June 2019]
65,000 65,000 185,000
KG > KG > @ > KG

PHASE 1A PHASE 1B PHASE 2
EXPANSION EXPANSION EXPANSION TOTAL
Q4 2019 FY 2020 FY 2021 FY 2021
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